	Public

(listed in order of priority)
	Characteristics
	What do you want them to do?
	What is their opinion of the organization?

	1. KSU Students (both male and female) who are victims of interpersonal violence 
	Vulnerable, physically or emotionally hurt or in danger, in need of stability, under various levels of stress
	Utilize the advocacy and personal resources the Center has to offer. Know about the interpersonal violence prevention resources.
	They know that the center is available for help and resources. The issue of confidentiality plus an initial fear that the Center won’t fully protect them may arise.

	2. KSU Students
	Nontraditional students, commuters, international students, active and nature friendly, on-campus residents, typically friendly to others, independent, social groups are isolated based on majors, social activities, school involvement, classification, on-campus or off-campus residency and backgrounds, adaptable to changing school environment, very social during the week, not present during the weekends, volunteers, supportive of causes
	Understand the versatility of the Women’s Resource and Interpersonal Violence Prevention Center and various outreach initiatives. 
	The Center is for people who experience interpersonal violence, rape, abuse and other relationship problems. There is a stigma that the Center only helps women. 

	3. underrepresented populations on-campus
	Not the “mainstream” student, international students, minorities on-campus, people who identify as something other than Male or Female, LGBTIQ community, 1st generation college students, racial or gender minorities in various academic colleges, unaware of opportunities,  new to campus and surrounding area
	Receive additional support and resources to enhance their college experience from an academic, social and cultural standpoint.
	There is no room to help people who don’t fit into normal categories. They won’t be able to receive help from the Center.  The Center does not know how to handle issues that arise within the LGBTIQ community. Language barrier prevents students from understanding the concept of the Center. 

	4.  student organizations, departments and clubs
	Huge quantity of organizations, specialized for particular interests, unique nature, has overall niche type categories, service-based, social, engaged in students’ needs and wants, active around campus, 
	Volunteer and engage with the Center’s activities and events. Form partnerships with the Center to increase prevalence on-campus and form a network of resources for students to utilize.
	No prior knowledge of the Center’s work and reputation. Organizations find it repetitive to support events similar to their own. Students may want to volunteer, but they don’t know who to contact for information.


	Goal
	To increase awareness about the Women’s Resource and Interpersonal Violence Prevention Center.


	Objectives
	1. To increase the KSU student attendance to events, sponsored by the Center, by 15 percent by April 2014.

	
	2. To grow student organization and club participation and partnerships by 20 percent by May 2014.


	Tactics

	Objective 1
	Objective 2

	
	1. Write and distribute a press release about the Center’s Green Dot Campaign, an event sponsored by the Center.
	1. Write and distribute a fact sheet to student organizations and clubs about the Center, its events, and opportunities for volunteering.

	
	2. Write a feature for The Sentinel to inform students of Center’s upcoming events.
	2. List and outline online strategies that will be implemented to revamp the Center’s online rapport and provide information to students, departments, organizations and clubs.

	
	3. Outline and implement online strategies through social media to create interest in the Center’s resources.
	3. Write a pitch letter to pitch press release for the Center’s Green Dot Campaign to student organizations.


	Strategy
	To increase the awareness about the Women’s Resource and Interpersonal Violence Prevention, I plan to meet students through various platforms and media, bringing the information to them and allowing them to be a part of various interactive initiatives.  By increasing students’ knowledge of the Center and their attendance to events, interest will spark with students in organizations to help with volunteering and creating future collaborations. These types of partnerships can help create a network of student resources that everyone can utilize.


	Strategic Message(s)
	The Women’s Resource and Interpersonal Violence Prevention Center is a campus resource for students to utilize, bringing victims, friends and strangers together, from all walks of life, to form a communal bond of support for everyone. 


